


VOICE is a new project created by the
Cosmopolitan team, Nel media brand
for women. In 28 years the brand has
become a hub empowering active girls
and women, who want to change their
lives and make the world a better place
to live in. Now this hub provides the
platform for the next chapter of growth,
promoting the role of women in a fast-
changing world.

VOICE is about honesty, sincerity,
individuality, energy, purposefulness,
fearlessness, curiosity and lifelong
learning.

VOICE -
| CHOOSE TO SOUND!

VOICE is the place for inspiration,
awareness, support and openness to
discussion of any topic. We will continue
to write about fashion, beauty, career,
self-development, relationships, trends,
significant news and major events.



DIHOR IN CHI

!

Obstacles that media market has
gone through in 2022, cannot be
compared with any other crisis that
erupted before. However, we have
not only adapted to the new reality,
but we are to change it for us.

The VOICE Magazine is still the
same well known team, which is

Nel in the world of glossy brands.
These are the people who created
Cosmopolitan for you.

VOICE will keep the best of
Cosmopolitan: our ambitious
projects, creative formats and
priority directions. We will continue

the
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a Hello, dear!

to inspire, bring joy, support and
iImpress our readers. As you can
change the name, but the values
remain unchanged.

We promise: it will be loud!

Stay with us!

EKATERINA VELIKINA, Editor-in-Chief
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3o5mln 1.5k

followers content items per month

LOUDEST

: . FEMALE
website video VOICE

17.5.. 150+ OFTHE

unique visitors content items per month

magazine

circulation

250 000

copies

total coverage more than

21 min’

Sources: IM Data Hub, Ya. Metrics, monthly average in 2022

“Female readership segment in Russia
“Excluding the magazine's audience


http://share.looky.com/profile/4900d325-766c-49d5-93a9-2b85cd99fe50
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Sources: IM Data Hub, Ya. Metrics, monthly average in 2022, Mediascope Brand Pulse

website thevoicemag.ru
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o NATIVE ARTICLE ANIMATED ARTICLE
advertising

opportunities k
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Bawa yectb! C nomMoubio 3Toro (oaLuH-
Tpioka apaBokaT Aenna BAoOWAa B ceba
BeCb MUP

BCE HOBOCTH

— 1260 x 250

300 x 250

drrqouw

= VOICE

— 300 x 600

Kak BLIFASAUT KeHwuha, OT x0661 A0 3apaboTKa: Yek-
KOTOPas YAGAMAG TPYAb M3-38  AWCT TBOEro ycnexa

paka 1 0TKazarach

OT UMIAGHTOB

Kak BLITASAUT JKeHwmHa, OT1 x0DbWU A0 3apaboTKa: Yek-
KOTOpas yAAAMAA TPYAb M3-38  AWCT TBOETO yCnexa

paka n oTKasaAach

OT UMITAGHTOB

Billboard /Banner 1260 x 250 / Banner 300 x 600/
Synchronized banners/Branding / Floor Ad

Full screen / Parallax/ Billboard /Banner 300 x 250/ Floor Ad / Instream


http://www.thevoicemag.ru/fashion/trends/ispanskaya-kollekciya-s-russkoy-dushoy/
https://www.thevoicemag.ru/psychology/career/kak-povysit-dohod-i-obezopasit-sebya-rabotaya-na-frilanse/

PRIN T

*Sources: IM Data Hub, Mediascope NRS-Russia (100+, 16+) March—July, 2021
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[ ISSUE }

6 issues per year

[ CIRCULATION J

250 000

copies

DISTRIBUTION

TRADITIONAL CHANNELS

Perekrestok / Miratorg / Tvoy dom / METRO /
SELGROS / Pyaterochka / ATAK/ Victoria /
O'KEY /Azbuka vkusa/Lenta/GLOBUS/

Karusel / EUROSPAR / Auchan / Magnit

Internet platforms
Wildberries / Yandex.MapkeT/ OZON

Bookstores

My favorite bookstore “Moscow”
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Smart wardrobe is
easy!

Vmuwiu capoepod

—ITOJIEI'KO

ONEBAEMCS CTUIIBHO BMECTE
C AJIEKCAH/IPOM POI'OBbIM

Kancyns — 310 NPakTHiaHO | YI0OHO, BElb OHH COCTOAT
3 COUETAIOLIMACA MEXTY coboil Beliei. Kak NoHaTs, uto
Gaza cocrapneHa npasuisio? Mz summmansHol nogdopku

Y Tedd A0/EKHA ObITh BOSMOMKHOCTE CODPATE MAKCHMATIEHOE
KONUIECTED JIYKOE!

(11

IMepen TeM kak codpaTh OCEHHION KANICYNY , OTBETEL Cefe Ha BOMPOC: KAKHM KPHTEPHAM OHA
nomkHa oTeetars! Cornacick, KancyJist 418 MOAOA0H MaMbl, CTY[IEHTKH, BH3HEC-TE/M WIH
MOJIHHLB! OY/IVT pajiMKansHo ommarTecd. Hanpusep, uro0bt yremwmiTs othucHei rapaepod,
MOAHO HAIETE YEOTHBI CBHTED ¢ FOOKOA-KAPAH/AIIOM HITH I00ABNTE K 00Pasy INIOTHEE KOITOTEN.
A ellie CTONT NOMPOCHTE HAUANLCTEO CIENATE TEMIIEPATYPY B othHCe NORKILLE: )
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OZON

- Test on the website “Find your perfect look”

- Project on the website with animation and fashion tips from
Alexander Rogov

- Instream video on the website — video invitation to get fashion
tips from Alexander Rogov

- Fashion industry quiz in the social network Dark Voice

- Post and stories in the social network

Total number of reads - 77 000

/ \
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Looking, but
don't see it

CMOTPIO, HO HE BUXXY: UTPa,
B KOTOPOI TOYHO NPUTOAUTCH
xopollee 3peHne

MoMHALLE KAPTHHKY BOIAVILIHOMD WAPE, KOTORAA BCTREYARTCRA

B CNeUWasLHLIX anNnNapaTas B0 BReMA NPpoBepKK apeHdat C Hee
HAYMHAETCA MyTh K xOpowesy apediio! Ho oH HeBoamMoKeH

Be3 HALero yHacTia. B aTol Wrpe’ Thi 0L THLLL, Kak NpocTas
NPOBEPKA APEHUA CNOCOOHAE PA3ARAHTE HWU3HE HA CADD 1 ANOCAED,
HauHew?

Tarm: ® ol

H Wrpal CmoTplo, HO He BUXKY

E YTpo. OTKpLIBaellk raa3a u He
NOHUMAaEeLL, NoOYeMy 3BEHNT DYAMALHUK:
ceroans xe cybbota. Kaxerca, Ha

BLIXOAHLIX MAGHWPOBAAD YTO-TO BaXKHOE,
HO 4TO UMEHHO?

the

OI MEDIAKIT 2023
( :IMAG
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- Test on the website in editorial layout with animated
illustrations and a gift pack of TG-sticker packs for those
who were attentive to tasks

- Announcing post in the social network Dark Voice

43 000 unique article reads
Media announcement coverage-520 000

Post reach in social media -9 000


https://www.thevoicemag.ru/health/your_health/smotryu-no-ne-vizhu-igra-v-kotoroy-tochno-prigoditsya-horoshee-zrenie/?accessHash=acde214a0fce23ffe0e2ff922d3f67a9
https://www.thevoicemag.ru/fashion/shopping/umnyy-garderob-eto-legko-odevaemsya-stilno-vmeste-s-aleksandrom-rogovym/
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E VOICE HOBOCTH  3AOQPOBBE  MOAE  KPAcoTa  3BE3ALI  CEKC E Q @
VOICE 5 CBEP @ao

Voice-
3KCNEepPUMEHT:

L ~
TEeCTUPYEM CEPBUC
AOCTABKM NPOAYKTOB
Ha AOM
OrpaHUYeHNUsa CHATbI, HO CaMOOrpaHUUYeHUs
— HeT. Mbl 3a 6e3onacHbli, BLICTPLIN 1 AneHa FOnus KceHus
yOOBHbIN LOMWHI: BMECTe C NATbIo MunneH Ywakosa fAkosey,

LEBYLWIKaAMM TECTUPYEM CEPBUC SOCTABKM
nponyktos ChepMapkeT. Kak «xoauTb B

KPACOTA MarasuH» Yyepes UHTEPHET, Ha YUeM MOXHO
Hu 3a 4TO He NAN K KOCMETOAOrY C3KOHOMMWTb M YTO MOKYNaTh AN OTANYHON
= ' durypbl? Halim repovHu nokasbiBaloT cBou
KOTOPbLIN pasmMeCTnT B CBONX COUCeTAX NPOOYKTOBbIE KOP3WHbI U AENATCA

Takoe q{]OTO nandxakamu.

m @alena_millen @yulia_ushakova @yaksenya

ILOPOBLE

MoAapKK K NpasAHKKY:
KaKMMK 3CTeTUYeCKUMN

MOl o AV maskdna nnﬁn AMiDAaTL

SBER
MARKET

Responsible How to buy k
cosmetology products
online?

Announcement coverage Banner announcement coverage —3000 000
: Brandeo} se“ction ofthe project on o _ on the website ~10 000 000 - Promo page of the project on the website
tk;lc'etwgblsne.tsesg)otrlybI.e i?smetplogy WIS SEIISS ©If with the participation of five heroines 70 000 U nique users
editorials with a button in the main menu . .
. . 300 000 unique articles reads . Media and editorial support of the project
- Posts in the social networks ) o ) . . . .
- Project promotion in the social networks Audience reach in social media - 150 000

- Posts with polls in the social network Dark Voice

- Branded newsletter on subscribers


https://sbermarket.thevoicemag.ru/
https://www.thevoicemag.ru/tag/otvetstvennaya-kosmetologiya/
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E VOICE HOBOCTH 3AOPOBLE MO AD Kpacora Jpe3skl CeKC E Q @ E VOICE HOBOCTH SAOPOBLE MOAR KpacoTa IBE3ALI CeKC E Q @
MaaAasd MeaBeAML@ B MOMOLIb:

I_I_I O I_I |/I H r- X MpeacTaeasniia An Thl ceba B AeTCTBE NMpaToM, BOpPO3AALINM KaK 3a Fa,A,aTb )KeAaHMe, L|T06 bl

n uKJZ}O q eH ue MOpP#A B NOWCKaX HECMETHLIX COKPOBWLLY A MOXKET, B I0HOCTH
DbiAa OUAPOBAHA CMEADCTLIO W ocTpoymuem Axeka Bopobea?
o=p ! POYRHEEMIA, po OHO TOYHO COBLIAOCbL, —
= _ i Mopoii BO BIPOCAGH KUZHU HAM HE XBaTaeT NPUKAIOHEHU,

AEAUMCH KAPTOU W AYX BBAHTIOPU3MA NPOCUTCA Hapyxky. Kak ero yeMmupmts? OOBSCHSEeT 3KCN epT

AAA MOWUMCKA MOAHDBIX 5 e ._ i e
; WCOKPOBMWLL OTnpasasiics Ha ocdp-npaiic wonuir & Familial

«He roBopun Bcayx, a To cbyaetcaly — NpeAynpesAaloT APy3bs, KOTAa
Thl B CEPALAX BbICKA3bIBAELIL, MOA, @ HE NepeexaTh Al NoAaAbLIe
OT NpoOBAEM B3POCAON AKN3HWU, CAOKHBLIX OTHOLIEHWA, HAAOTOBOIO

Ovef-nipaiic — 570 0coOLIL POPMAT TOKYTIOK, KOTOPEI TOIBOIAET KYTTHTS OPHIMHATEHEE OPeHIE co cxugiani 10 85 %, By BblueTa M NOKasaHWil cueTunkos. «Ox, Hakapkaelb!» —

TOTORL SHCTEPHMEHTHPOBATE, HAXOAUTE PEIKHe BEIIH, MPERCTARNEHHEIE B OJHOM JKIEMILLAPE, H DOIAMATRCA TOMEKO Ha CROH CHITLL NpeAynpexXAaeT MaMa, KOrAa Thl B CEPALAX NPEAAAraeilL NOAPYram
- ; - T LY . £ R LA T i AT Bnrme T TR 3 o 3 e i
B MATAIHHAY HET KOHCYIETAHTOR, TOSTOMY Thl, KAK HACTOAULHI MTHPAT, GVAEHE MCKATL « KRS CAMOCTOATETEHD, A nomosier Tebe CLEXATLECS B OAUH AOMUK 1 PA3BOAMTL KOLLEK GAMKARLIiE ABT
B 3TOM J277e HANA KaPTa. -
L i COpPOK. Tak MHOro AMOUKMIN ADAN NPOABASIOT, KOTAG Mbl TOBOPUM

O Y4yem-TO HESHaYNTeAbHOM, CAy‘-IElFfHOM. M1 kKak MaAo BHAMaHWS Mbl
yagAasieM CAOBaM, KOTOpPbIE NOCBALWEHbLI MeuTaM...

Peansunn caita

Hamcuuai na wouKi, Smoint VINamb, Koy NCRImb CORHIEIL wa!

pawedur | Haca | Nogaprs | KsenupHee koanesund | GTHOWEHWA

KQK JABHO Thl ilpof’l'ﬂ H OT OVIIH IIPH3H332_'J ach Ceﬁf B TOM, O 4&M l\“f‘-l']'aﬁl.ub?
,LLHCBH.M KH C"J.M()pﬁa..‘ll‘.lﬁau,l’lh H HHC'I'aMa}J&qJOHbI 1 «PE.CI]S.J.\'J.)BKC AENAHHH» HE B
CUET — MBI ITOBOPUM O CAMON MCKPEHHEN, NOTAEHHOM, YISBUMOI, laue fercrolt

Bepe B uviao. Beas MMeHHO TOMIA, B AeTCTEE, 3aKDBIBAA [JI43a NEDE] CHOM, Mbl

FAMILIA

The Shopping Adventure Little Bear to the Rescue

54 000 unique article reads 15000 unique article reads

- Animated and illustration project on the website - Native article in editorial layout on the

. Posts in the social networks brand materials on the website


https://www.thevoicemag.ru/fashion/shopping/shopping-priklyuchenie-delimsya-kartoj-dlya-poiska-modnyh-sokrovishch/
https://www.thevoicemag.ru/fashion/shopping/malaya-medvedica-v-pomoshch-kak-zagadat-zhelanie-chtoby-ono-tochno-sbylos-obyasnyaet-ekspert/
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= VOICE ¢ /OIC
— HOBOCTH SAOPOBLE MOAS Kpacota 3BE3AbLI CeKC —
= V i ik Q® = VOI E HOBOCTM  SAQPOBLE  MOAS  KPACOTA  3BE3ALI  CEKC B4 Q @

«CTOI, CHATO!»:

Xouy. Mory. CaeAaalo: Kak
OAeHbCA KaK reponHA nwbumMoro cepuana

dprabM «MaHU@ecT HOBON

He Bce npW NpocMaTpe MICBMMOra Cepuana WM HUNsMa 3ayMbIBaloTCA, NOYEMY HEKOTOPLIE

JKeHCTBeHHOCTW» nomMmoraert I110- _
NEPCOHANN OEBAINTCA TAK, A HE MHAYE. VOICe PELIMN M3YYHTE BAOXHOBEHWE XyNOKHIKOS
HOBOM y B3IAAH yTb HA Ceﬁﬂ N0 KOCTHOMAM HECKOMBKWY KUHONEHT M BBIACHUTH, KAK Y42pe3 oNex Ay oH1 Nepeasan xapakTep
repoes. A YToBbI Tsl CMOrNA NOBTOWTL 3TH 06PA3kI, Mbl NOOBPANK AHANOMM BRI Ha «ABWTOS, e
XO‘-I(_‘,I.IJI:- M3MEHWTL CBOK MWM3HbL, @ HOBOIOAHEE ‘-iyA() BCe HUKAK o
2 S R ; : . MOWHO HAIRTH BCE [1N1A COAAHKA MOJHOTe 06pa3a.
He I]pL’IXOAL"'II 4 |\‘1b| 3HaeM, Kak 3acTaBiThe ero )((_K(.Jpl.f”b(_ii, — Ha4yHWn

C TAGBHOIN KMHOHAXOAKW Hallel peaakumu, B KOTOPOR Thl YCAbILUNLIL

OTBETHI H8 FAGBHLIE BONPOCH! B JKU3HU KaXAOH AGBYLLIKK.

«MaHnecT» yKe AOCTYNEH B OHAaRH-KnHOTeaTpe Okko, noatomy \
Cpasy e 3anvcbiBail ero B CNMCcoK «0DA3aTeABHO K NPOCMOTPY»

H“‘H-.h_h
Ha HOBOTIoAHKME KtiHl"IKy)‘\b” m m” | E | |

KIJ1J]

b
M CEPWAJT «CITJTIETHALLA»

(2021)

Hammmail Ha Toumm, yTobel
OTEPBITE ONHCAHIA

AnTe CROEH HUIHBIO MK «(IMCATE YEPHOBHE> ¥ R 1aTh Wik JelicTBOBATS panu

AVITO

| want. “CUT!"”
| can.
| will do.

- Special project in animated layout on the

- Native article in editorial layout on the website 15 000 unique article reads website
24 000 unique article reads

Announcement coverage — 710 000


https://www.thevoicemag.ru/fashion/shopping/stop-snyato-odensya-kak-geroinya-lyubimogo-seriala/
https://www.thevoicemag.ru/social/stories/hochu-mogu-sdelayu-kak-film-manifest-novoy-zhenstvennosti-pomogaet-po-novomu-vzglyanut-na-sebya/

SPECIAL PROJECTS

ECOLOGY /RUSSIAN NATIONAL PROJECTS

CHPUPOALE
FOBOPA <

CneumansHbii npoekT | Cosmopolitan
1 HaumoHanbHble NpoekTsbl Poccum

Elle c geTcTBa Hac yqaT NpubBKpaTbhcs B CBOEN KOMHAaTe, HO, KayKeTcs, camoe
BpeMsa A06aBUTh K STOMY €lle OAHY MOME3HYI0 NPUBbIUKY — 3a60TUTLCA O CBOEW
nnaHeTe! Kctati, nesrua Cath KasaHoBa y)e AaBHO CAefana ee 4acTbio CBoer
¥WU3HW, NO3TOMY AaBal BMecTe C Hel pastepemcs, Kak nerde BCero Havatb
0CO3HaHHbIe OTHOLUEHMS C MPUMPOAON, @ 3aTEM Y3HaeM UCTOPMIO IKOUHULIMATUB

Hallew CTPaHbl, KaKre aKUMK HaLUMOHANbHOro NPoeKTa «3KONOrus» CyLLeCcTBYoT

CeMYac 1 MOYEMY B HUX CTOMUT BKITIOHMTLCS KaXKAOMY MPSMO CerogHa.

By nature
speaking

- Shooting in the magazine and on the website with the
participation of the celebrity

- Spread in the magazine

- Promo page of the project on the website
- Media and editorial support of the project
- Project promotion in the social networks

- Editorial newsletter on subscribers

Banner announcement coverage -7 000 000

Project announcement coverage in the
magazine - 2000 000

145 000 unique users

3000 visits to the client’'s website

BILETV BUDUSHCHEE

= VOICE owoem  saopome  wors  wpacora soesn  conc Q@

BMOBMBHHDIE

B _IDOGWCMLO

L% MHOTWX B XM3HM BBXHO HAIRTI NPU3BaKMe - LE0TY

HHOTD

o at

In Love with the Profession

- Special animated project on the website with series of
thematic materials

. Posts and stories in the social network

270 000 unique article reads
Announcement coverage -7 600 000

Social media reach — 327 000
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= VOI‘ E HOBOCTH  3A0POBBE  MOAA  KPACcoTa  3BE3AbI  COKC < Q @
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’;fa EMbA BMECTE»!

L

BAaroTeBOpUTeALHLIR hoHA

MU, B KOTOPOM HET PaBHOAYIIHbLIX

8 Poccun ¢ 1995 rofja. 3a 310 8pems CKpoMHbIfA

EBnaroTteop! 1A hoHa
’ KONNEKTUB 13 HECKOMNBIKIX HENOBEK NPEBPATHIICA B KOMaHZY, KOTOpas NOMOora yxe

Bonee 250 000 aeTeit. BMecTe € CeThio NPeAnpUATHIA BLICTPOMS 0BCMYKNBaHNA
#BKYCHO — W TOMKA® PACCKAa3bIBIEM O NPpoeKTax GOHLE M O TOM, KaK MOMXHO NOMOML
MPAMO ceqac.

W oeon * /' ®(02)
& = ‘

" A

“FAMILY
TOGETHER”

- Native article in interactive layout on the website

- Posts in the social networks

30 000 unique article reads

G

the
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AO “TSENTRALNAYA PPK"

= VOI( E HOBOCTM  3AOPOBbE  MOAA  KPacoTa  3BE3Abl  CEKC

KaK yacTo Tbl BCTpeuaelubes IULOM K /UL C TPYAHOCTAMM, HeNOHUMaHHEM i oCYXAeHHeM? UTo uyBCTBYellb, KOTAA BCe KPYrom
TBEPASAT 0 TOM, 4TO TBOEII MeuTe He CYXAeHO c6bITbc? Claewlbes, pyraelb Becb MUP WM MAeWD Aanblue? Mosepb, B KAKAOH

U3 Hac 3aJ10)KeHa CHa, KOTopas aKTHBUPYeTCs, Koraa y Tebs ecTb BepaB CEﬁﬂ, W TONBKO C Heif Tbl caenatb

BO3MOXHBIM.

A A

Flying against the wind...

- Article in animated layout in the format of an interview
with a heroine

- Video from shooting

- Editorial announcement on the website and project
promotion in social networks

Banner announcement coverage -1000 000
30 000 article reads

Social Media Post Reach -20 000


https://www.cosmo.ru/psychology/real_stories/letyashchaya-protiv-vetra/
https://eco.thevoicemag.ru/
https://www.thevoicemag.ru/social/charity/kak-rabotaet-blagotvoritelnyi-fond/
https://www.thevoicemag.ru/psychology/career/vlyublennye-v-professiyu-3-geroya-rasskazyvayut-o-svoem-vybore/

SPECIAL PROJECTS VOlCE VEDIAKT 2023
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MAGNIT PARTY

R

One of the most unusual parties of the magazine in Camp style. One of Artplay
halls was set up to become a real Magnit supermarket with product shelves for
take away.

“Schastye est'!” branded Special project on the Camp party for celebrities
supplement release website +16 partners

Landing, branding, more than 40 branded
materials



https://disk.yandex.ru/i/FFDvLyuCBBgpEw
https://www.youtube.com/watch?v=ZLDvGvk99Bc

SPECIAL PROJECTS

REGULAR SECTION

in the magazine

1/
WMy,

editorial‘projects

SPECIAL SECTION ON THE
WEBSITE

with a button in the main menu on all pages of the
website

\
SIS

HEALTH ABC

R

ARTICLES ON THE
WEBSITE + VIDEO IN THE
SOCIAL NETWORK VK

(presenter, expert, blogger)
10 or 15 articles

NPOrHO3bI,
KOTOPbIE

BoAe3Hn NOAOBOII cUCTeMbI: Bpay PREISRIOTCH

pacckasbiBaeT, KakK He AONYCTUTb N He

3anyCcTnThb

oy

OTekn, YCTAaAOCTh,
9ok o .

the
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VIDEO IN THE POST ON THE SOCIAL
NETWORK VK

(forecast —100 000 views)
10 or 15 programs



https://vk.com/thevoicemagru
https://www.thevoicemag.ru/tag/azbuka-zdorovya/
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NEW YEAR RESCUE

PROJECT SMART
TALKS



https://www.y    outube.com/watch?v=rTWFPgLou-E
https://www.youtube.com/watch?v=xN1WU7GVi8s
https://www.youtube.com/watch?v=rTWFPgLou-E
https://www.youtube.com/watch?v=KEA-Giq13E4
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awards

BEAUTY AWARDS

annual beauty award

the
VOI‘ E MEDIAKIT 2023
MAG

M A N A WARDS

AWARD FOR CONTRIBUTION TO
THE DEVELOPMENT OF A
WOMEN’S ROLE IN SOCIETY

Women in Russia are becoming stronger
and more independent. They set goals and
achieve them. They never stop learning,
think out of the box and follow their
inspirations, becoming really free. We are
proud, that our brand is not just a
campaign, but also the source of these
changes.

The program with the same name
supports graduates of Russian universities,
dedicated to unite girls and young women
whose achievements in different areas are
changing the country for the better.

ANNUAL BEAUTY AWARD
IN ANEW FORMAT

Presentation of the winners &
Awarding ceremony

More than 80
winners

AWARD FOR THE MOST
SUCCESSFUL AND
OUTSTANDING MEN IN RUSSIA IN
VARIOUS CATEGORIES

Throughout 28 years we have been writing
about women and for women. We discuss
everything that concerns us: celebrities,
beauty, fashion, career and, of course, love.

During this time we have done hundreds of
interviews of outstanding persons,
thousands of articles on psychology and
relationships. We received millions of
letters from our readers. Eventually, we
know precisely, what kind of man isa man
of adream.


https://www.youtube.com/watch?v=mmFd8jkgpqY&feature=youtu.be
https://www.youtube.com/watch?v=Lkb_0k7Kmt8
https://www.youtube.com/watch?v=Rg-m9qusQXw

the
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thematic projects

A SERIES OF MO[A BEAUTY DAY
WORKOUTS BE3 in Moscow and regions
FUN FOR FIT

rPAHAL

WOMEN FORUM NEW REGIONAL
PROJECT
R : . Beauty Day in cosmetics and
on the topic “Financial . It's a support project for The main goals of the project perfumery stores in Moscow
independence a_nd feminine physical and mental health are to draw attention to light and regions
entrepreneurship” . lar fi . . . g .
with popular fitness industry in the regions, to
trainers and experts from spark the interest of Russian 15
various practitioners design community, to support Over K visitors.
MULTIPLATFORM PROJECT conduct training and small and medium businesses
PRINT + DIGITAL + EVENT master.classes for and.to help aspiring Ad campaign
magazine readers and designers. 62
spocial QUests coverage — over mIin
P 9 : The concept of fashion shows of users.
Specialized educational forum is a synergy of world trends
for improving financial literacy and national motives,
of the population and creation COVA PUBLIS historical and cultural
and development of own o heritage of every region of
business. N Russia.
QV. During these years, . .
women in our country have The first prOJeCt area was
got high level of .
‘ indelpfendgncesvnd Republlc of Bashkortostan.
internal freedom. e are
proud that our brand is not The show was produced by

just a satellite, but also

the source of these Artem Krivda.

changes.



https://youtu.be/aWGDu3aE9cY
https://www.youtube.com/watch?v=uo5kzfO9iPo
https://www.youtube.com/watch?v=lkTzjcDToDM&feature=youtu.be
https://www.youtube.com/watch?v=hP6B2dxHoZA

CO N TACTS VOICE MEDIAKIT 2023

SALES MARKETING

PUBLISHER COMMERCIAL SALES DEPUTY COMMERCIAL SALES PR DIRECTOR
Maria Kolmakova DIRECTOR DIRECTOR Nikita Martynov
m.kolmakova@imedia.ru Irina Filimonova Ekaterina Kondratieva n.martynov@imedia.ru
firina@imedia.ru e.kondratieva@imedia.ru
MARKETING DIRECTOR
EDITOR-IN-CHIEF
. o DEPUTY COMMERCIAL SALES ADVERTISING SALES MANAGER Ekaterina Bezzubova
Ekaterina Velikina DIRECTOR , : . .
likina@imedi Ksenia Sapozhnikova e.bezzubova@imedia.ru
e.velikina@imedia.ru - TYRNT
Ludmila Nikulina k.sapozhnikova@imedia.ru
l.nikulina@imedia.ru BRAND MANAGER
LT COMMERCIAL SALES ADVERTISING SALI'ES MANAGER Evgenia Volodina
DIRECTOR Tatyana Smirnova e.volodina@imedia.ru

tatyana.smirnova@imedia.ru
Marusia Kalinnikova

m.kalinnikova@imedia.ru

MARKETING ASSISTANT

Kristina Kulnevskaya
k.kulnevskaya@imedia.ru

PART OF THE MEDIA HOLDING INDEPENDENT MEDIA

GENERAL DIRECTOR
Natalia Vesnina

vesnina@imedia.ru

Website: www.imedia.ru
Telegram: @imsmedia
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DARK VOICE thevoicemag,ru VOICE LOOKY


http://web.telegram.org/z/#-1239254266
http://vk.com/thevoicemagru
http://share.looky.com/profile/4900d325-766c-49d5-93a9-2b85cd99fe50

